


Connection” provides a concrete tool for you to build loyal
customer relationships — one connection at a time.

Included in the Connection™ Program :
Customers rate their

* Unlimited voice and web responses store visit.

* 24/7 customer access Dimensions include:

. . . . * Overall satisfaction
» Monthly drawing for $500 gift card (participation incentive) ) i
e Quality/variety meat,

* Conducted and funded by RSG from among all Connection locations produce

« Award-winning online reporting site — available 24/7 * Deli quality, service

« Dedicated login for each location and company management * Variety in grocery aisles

« Numerous reports for tracking survey results and comparing locations * Cleanliness

e [tem rating comparisons to system-wide survey averages * Staiff courtesy, availability

» Real-time open-ended feedback from customers (voice and web) * Checkout speed

« Prices, value
 Find everything?
« Toll-free telephone and email support from RSG « If not, which item(s)?

« Pre-written templates for responding to complaints, praise, suggestions

* General Comments?

Fees

$900 per year per location ($75/month with secure credit card payment)
$50 one-time set-up fee per location

$80 (plus shipping) for 5,000 printed invitation cards (optional)

To sign up, visit: www. joinconnection.com
Questions? Contact RSG

connection@rsg.com or (800) 600-6084 ext 113

kL N.G.A. retailers understand the
importance of listening to customers,
but typical surveys can be costly
and difficult to act on. Connection™
is a concrete tool for getting
actionable customer feedback
on an ongoing basis.

- Frank DiPasquale, Executive Vice President, N.G.A.
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